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3 Large Trends, reshaping the Internet 

and our economies

1)  CONVERGENCE: The Internet is becoming the 
global platform to deliver voice, video and data 
services,

2) CREATIVITY: The Internet is an essential element in 
the economic and social infrastructure of OECD and 
world economies, and a catalyst for globalisation and 
innovation,

3)  CONFIDENCE: As our dependence on the Internet 
increases, so does the need to maintain its integrity, 
and the work to make it a trusted system.
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Fundamental trends: infrastructure

�Rapid decline in price of computing 
and communications, has both 
contributed to and caused a shift 
towards the Internet Protocol (IP) 
(“convergence”);
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1995+: Intelligence at the Edges
Moore’s Law
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2000+: the “C” catches up with IT
Price of “always on” Internet access 

(per kilobit / second, USD, US incumbent operator)
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…fueling the diffusion of broadband 

Internet access...
Broadband Subscribers per 100 Inhabitants (12/06)
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Changing sources of revenue for Telecos
(Change in average UK monthly communications spend)
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…and new patterns of consumption...
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UK Internet Users
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Fundamental trends: Creativity

� A driver of Creativity: over a short period the 

Internet and its ability to network ICT has spurred an 
outpouring of creativity that has turned businesses 
upside-down and driven economic growth. 
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US Internet Users who Bank Online (%)

Source: Pew Center, 2006
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Contributions of ICT Investment to GDP Growth
(percentage points)
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� Supply Chain 
Management

� Work In Process 
Manufacturing 
(WIP)

� Asset 
Management

� Security & Access 
Control

� Consumer 
Applications

…poised for huge leap forward with the 
“Internet of Things” (RFID & sensors)…
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…and social creativity.

� Economy to Society:  

– 1990s: advent of e-commerce and the 
commercial use of the Internet;

– 2000+: the impact on the economy is still 
significant and growing, but now non-
economic – more social uses are 
proliferating (Blogs, wikis, podcasts, user-
created content)
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� 100 million videos watched per day on 
YouTube

– 35 000 uploaded per day;

� Flickr hosts 200 million photos, 80% of 
which are publicly available;

� MySpace has 46 million unique users;

� Second Life has 360 000 users, $9M / mo 
contracted between players;

� CyWorld (Korea) has 18 million users –
40% of the population.

Embarking on mass participation
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Language Distribution of Blogs

English  34%

Japanese  21%

Korean  19%

Chinese  8%

Portuguese  4%

Italian  2%

French  2%

Spanish  3%

Dutch  2%
German  1%

Other  4%

The Importance of Asia
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Fundamental trends: confidence

� As networks converge towards the Internet (& IP) and 
it becomes a key part of the economic infrastructure, 

concern has grown regarding how much trust we 

can place in the Internet and about its possible 
vulnerability to events, both accidental and malicious; 
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Social Engineering is also a powerful tool for 
criminals…id theft, malware, phishing, 

Phishing Incidents 
at UK Banks
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Theme of the Ministerial is to look at the 
confluence of these issues…

Convergence towards 

the Internet (IP)

Internet is a key part of 

The Culture of Creativity

Inherent vulnerability 

erodes Confidence.
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